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Abstract
India is focusing intensively on satellite communication for 
educational purpose. Telecasting of educational content enables 
knowledge to reach to a large number of people irrespective of 
the geographical, social, economic hindrances at a fast pace, 
in a cost effective manner and through a popular medium. To 
bring a real change in knowledge quotient of the masses it is 
very important that the content of the educational films should 
be relevant, stimulating and vivid. Consortium for Educational 
Communication (CEC) established by the UGC   runs a higher 
education channel called VYAS which telecasts educational films 
24x7. In this study a content analysis of the educational films and 
the scheduling of programmes of this channel telecast under the 
theme, ‘Music, art and culture’ for one whole year- was done in 
order to understand the planning and quality of the films. It was 
found that a lot of repetition of telecast schedules of the films 
is done and the films need to be improved in quality to be truly 
effective. 
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I. Introduction
India is focusing intensively on satellite communication for 
educational purpose. Telecasting of educational content has the 
potential to take knowledge and information to a large number 
of people irrespective of geographical, social and economic 
hindrances, at a fast pace, in a cost effective manner and through 
a popular medium. To bring a real change in knowledge quotient of 
the masses it is very important that the content of the educational 
films should be relevant, stimulating and vivid. In India, Consortium 
for Educational Communication (CEC)   an inter-university Centre 
established by the University Grants Commission in 1993, is 
the main agency handling educational content-generation and 
telecasting programmes at the national level. The CEC runs a 
24x7 higher education channel called VYAS Channel on Gyan 
Darshan Bouquet available on DTH platform of Doordarshan and 
Dish TV.  The VYAS channel was launched on 26th January 2004. 
There are several advantages of having a dedicated education 
channel like VYAS for higher education.  CEC claims to have 
three main objectives in their mission for e-education. The first 
goal of this channel is to find out knowledge need of the people 
through research and address the same by developing “knowledge 
resources” with the help and support of research facilities available 
in the universities and colleges of the country. The second goal is to 
bridge this gap making quality knowledge packages delivered by 
the best teacher available. The third goal of the channel is to make 
knowledge free and seamlessly available to all those who need it. 
The National Viewership Survey conducted by CEC in the year 
2010 has revealed that the UGC-CEC educational programmes 
are being viewed by more than 13% of the total student population 

in the higher education [1].
The CEC along with its 18 Educational Multimedia Research 
Centres (EMMRC) established at different universities and with 
its 550 trained manpower produces 1000 educational video 
programmes per year on an average, which are telecast on the 
VYAS channel. In addition the CEC has a rich repository of over 
17000 educational video programmes produced over the last two 
decades [1]. The educational films being telecast at the VYAS 
channel are of three types: enrichment oriented films, subject 
related series of films and under-graduate syllabus based lectures 
by eminent teachers. 
The quality and variety of these educational films is highly 
crucial for effectiveness because a television channel is as good 
as the programmes it telecast. All the infrastructure, manpower, 
technology, expenditure and efforts of running an educational 
channel can come to a naught if the content of the programmes 
telecast is not relevant, useful and stimulating. Pedagogy cannot 
exist in isolation to contents. The term content refers to far more 
than factual information. It encompasses all aspects of a subject: 
concept, principles, and relationships, methods of inquiry, approach 
and presentation. A good quality blend of content and pedagogy 
reflected in an educational film would make it engaging and 
motivating, interactive, contextual and collaborative [2]. E-content 
should be technologically friendly, learner friendly, learner centric 
and should have objective based learning/teaching [3]. 
It is expected that the educational films telecast by CEC should 
fulfill the specific knowledge need of the Indian citizen, should 
adopt an approach and language followed by maximum number 
of the viewers and should be rich in content, stimulating and 
exploratory. It should serve the dual purpose of exciting the mind 
of the viewer in an interesting way as well as motivating the viewer 
to top-up the information provided through other sources. With 
this background, this study aimed at looking into the content of the 
educational films telecast by VYAS channel. The VYAS channel 
telecasts films in 20 subjects ranging from Math to Fine Arts. One 
of the slots in which Music, Art and Culture related e-content 
was telecast was studied for different indicators of quality and 
relevance. The significant but ignored aspect of programme 
scheduling of the educational films was also studied.

II. Methodology
The period of the analytical study was from 1st January, 2010 to 
31st December, 2010. The span of one full year allowed to   study 
the pattern of educational programmes telecast in a continuous 
fashion and to find out the frequency of repeat telecasts, if any.
The objective of the study was to study programme scheduling 
by finding out the number, type, and frequency of the films                                                                                    
analyse the contents of the educational programmes.                                                                                                                    
The schedule of the programmes for each month was received 
through the CEC newsletter ‘CEC Television news’ and was 
cross checked with the information posted on the consortium’s  
website, www.cec-ugc.com for any changes. The educational 
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films were viewed in real time and the analysis was based on all 
these inputs 

III. Results and Discussion

A. Programme Scheduling
The VYAS channel follows the fixed point band approach on 
various days to provide exposure to various disciplines and also 
to facilitate the viewers to remember the day and time for viewing 
the programmes as per their needs and suitability. There are 28 
two-hour slots in the seven days of a week where 21 slots are 
earmarked for different subject areas and 7 slots are used to telecast 
programmes other than specific discipline films.  Programmes 
under the head Music, art and culture were telecast every Sunday, 
in a 120-minutes slot from 5.30 am to 7.30 am and then repeated 
for three more times the same day in slots from 11.30am-1.30pm, 
5.30pm-7.30 pm and 0.30am-1.30 am. That means the total time 
in which the Music, art and culture film content was available for 
viewing was 8 hours and one film can be viewed four times in 
a day. The telecast of the educational films was done 310 times, 
amounting to 102 hours (408 hours, if repeat telecasts are counted) 
between 1st January, 2010 to 31st December, 2010 averaging to 
about 25.8 programmes per month; 6 programmes per week. 

B. Number of Films Per Slot
Depending upon the length of the films, the number of films varied 
from a minimum of five to a maximum of eight in a two-hour 
slot (Table 1). 

C. Repetition of Educational Films
Though 310 films were shown throughout the year, however, there 
were a total of only 223 educational films which were telecast 310 
times by repeating some films twice, thrice or four times. This 
repetition was apart from the daily repeat of four times a day. Table 
2 depicts the number of times a film was repeated in the course of 
one year. This repetition could be useful to some extent if the time 
period between the second telecast is long so that more viewers 
could watch the films. However, it was found that the minimum 
time period between two repetitions of a film was one week and the 
maximum was 36 weeks. From the month of September, 2010 to 
the last week of December, 2010, the schedules of earlier months 
were repeated quite frequently with a minor change of one or two 
films per schedule. It seems to be a futile slot-filing exercise which 
could ultimately wean away loyal viewers. 

D. Comparison of Yearly Schedules
Comparison with the telecast schedules of the years 2008, 2009, 
2011 and till June, 2012 with that of the schedule of 2010 showed 
that the same educational films in the subject areas of Music, art 
and culture have been telecast repeatedly in all these years.     
Programme scheduling is a significant aspect of the attractiveness 
of an e-content package. Creating exciting programmes but 
scheduling them in an unimaginative manner will mar its 
effectiveness.  However, from the above mentioned indicators it 
is deduced that there is no emphasis on programme scheduling and 
it is done in a routine and bureaucratic way. This ignored aspect 
of the VYAS telecast is one of the reasons for its low viewership. 
A creative approach in programme scheduling is urgently needed 
in educational films telecast by VYAS channel.                                                                                                                               

E. Content of the Educational Films
A survey of the themes of the films in the subject area of Music, art 
and culture showed that only those areas have been chosen where 
visual depiction is easy and/ or there is a well established film 
making methodology already available. Programmes on music 
are easy to produce and therefore frequency of contents such 
as explaining and demonstration of raagas, dances, instrument 
playing etc. was quite high. On the other hand several significant 
themes in culture, art, music and dance found no representation 
in spite of rich resources being available in these areas. There was 
a dearth of content on contemporary issues. It seemed that the 
programmes were produced without any specific aim or objective 
in mind or within a well defined context.  

F. Various Themes of Educational Films
The educational films telecast can be categorized into films related 
to music and dance, theatre, crafts, textiles, culture, architecture 
and fine arts. A detailed breakup of the   number of films in various 
categories and the number of times it was telecast is given in Table 
3. This gives us a fair idea of how the slot time was distributed. 
Some films of social relevance were also adjusted in this specific 
slot.
VYAS channel also telecasts educational films in the subject of 
Fine Arts in another slot titled ‘Fine Arts’. It was observed that in 
that slot a substantial percentage of films related to the subject area 
of dance,   music, theatre and textiles were telecast [4]. On the other 
hand in the slot reserved for ‘Music, art and culture’ films related 
to painting, sculpture, architecture etc. are being telecast. It could 
be deduced that CEC is actually not differentiating very strictly 
between performing and visual arts while assigning programmes 
under these two slots of Music, art and culture and Fine Arts. It 
seems to be a reflection of an unprofessional approach of the 
CEC and results in viewers missing out on programmes of their 
interest. 
It is suggested that instead of two overlapping slots with the 
nomenclature Music, art and culture and Fine arts we could 
have Performing and visual art (including painting, sculpture, 
architecture, music, dance, theatre) and Culture (incorporating 
cultural practices, craft, textiles, festivals etc.) so that desired 
information reaches appropriate audience in need of that particular 
knowledge and information in these specific subject areas. 
It was also observed that several programmes telecast in the Music, 
art, culture slots were repeated in the slot assigned to the subject 
of History.

G. Language of the Educational Films
The language of all 223 educational films was English except 28 
films which were in Hindi. This makes Hindi language films a 
mere 12.5% of the total.
Presentation of the content was drab in most of the cases. Many of 
the films were produced in and around the year 2004, and there is 
datedness in them making them irrelevant. The educational films 
were mostly explanatory and language and approach of the film 
script was of descriptive nature which induced passive viewing 
rather than urging the audience to explore the subject further. A 
documentary format was used in most of the films and a lack of 
stimulating and motivating content could be noticed. Alternative 
ways of teaching-learning such as use of animation, debate-
discussion, example citation, questioning, etc. were completely 
excluded with only the monologue, lecture method dominating 
all films. There was no effort of linking two consecutive films 
with the help of anchoring in between. The films were telecast 
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one after the other without any briefing. There was no way for 
the viewer to know about the names and contents of all the films 
in one particular slot and to  avoid missing a subject of choice 
one has to watch all the 5-8 films in a particular slot. This is 
in total contrast to the smart, planned approach adopted by the 
entertainment channels where the name of the next programme is 
flashed during the running of each film. A list of the programme 
of the month was telecast on the VYAS channel only once for the 
month of March, 2010. For the rest of the 11 months there was 
no information available to the viewer.
All the above indicators show that there is a casual approach in 
content generation and telecast of the educational films on the 
VYAS channel. The viewer is not considered to be the consumer, 
for whom the channel caters, but the approach is the other way 
round where the channel will telecast whatever suits it and the 
viewer has to accommodate accordingly. With aggressive strategies 
adopted by commercial channels to hook the viewer to the TV 
and researches to enhance TRP ratings, the CEC needs to rethink 
about content and scheduling aspects of its telecasts.
Along with pedagogy, content is the most important aspect of 
infusing technology in the curriculum [5]. The primary purpose of 
educational film telecasting is to disseminate particular contents 
in the form of educational packages, therefore, the single most 
significant element in the entire process is the content of the 
films. In a country like India with diverse linguistic, cultural, 
and geographic diversities content has to reflect regional and even 
sub regional groups to be effective. The decentralized nature of 
content production of the CEC through different media centres can 
allow diversity of content. There is a huge potential for creating 
vibrant educational films waiting to be exploited.
Technology could not, automatically and by virtue of being   
modern, eliminate the most pressing of problems that education 
systems face. Attempts to improve education through ICTs 
suffer from the absence of sound education paradigms [6]. It is 
here that high quality content and effective pedagogic methods 
assume a pivotal role for maximum impact through technology. 
The question of content creation looms large in the backdrop 
of EDUSAT and exclusive educational television channels like 
VYAS which is badly in need of content to telecast [2]. That the 
channel is filling its slots by continuously repeating the schedules 
for the last five years reflects the paucity in content creation, lack 
of imaginative planning and lapse in the meticulous scheduling 
of the programmes in a judicious mix. 
The development of content for ICT-supported educational 
programmes is a key policy area. Introducing TVs, radios, 
computers, and connectivity into schools without sufficient 
curriculum-related ICT-enhanced content is like building roads 
but not making cars available, or having a CD player at home 
when you have no CDs. Development of content software that is 
integral to the teaching/learning process is a must [7].
The CEC will have to be highly active in the realm of content 
development. Though some attempts of training higher education 
teachers in e-content creation have been taken up by the CEC but 
presently it is on the backburner. The University Grants Commission 
(UGC) has also initiated financial assistance to subject matter 
experts for developing e-content in different educational courses 
[3]. CEC has adopted several measures for quality assurance, 
namely preview, feedback, technical quality check at the time of 
telecasting and post telecast feedback and viewers survey. It also 
encourages quality improvement through competition and awards  
[8]. However, it seems that the desired feedback regarding 
the problems faced by viewers in watching these educational 

programmes is not being received properly. The need of the hour 
is a policy decision to train teachers in e-content development 
because the making of an educational film is a collaborative 
venture between the academician and the technician and both 
will have to work as a team. Also exciting themes on which films 
are to be made can be identified or suggestions regarding this can 
be taken from stakeholders. Attention needs to be given to the 
planning and presentation of telecast schedules and unnecessary 
repeat telecasts of films within a short span of time should be 
avoided at all costs.

IV. Conclusion
The educational films telecast in the slot Music, art and culture 
through VYAS channel of CEC were not adequate in number to 
fill a weekly slot of two hours for a whole year, 29% films were 
repeated twice, thrice or four times. Only 12.5% programmes were 
in Hindi. Themes of the films were clichéd and several exciting 
areas of fine arts were left untouched. Schedule of the themes 
of films overlapped with those telecast in the slot titled, ‘Fine 
arts’ and ‘History’. All these factors make the telecasts on the 
channel unattractive and the presentations seemed unprofessional. 
Programme scheduling was unimaginative and did not keep the 
convenience of the viewers in foreground.
CEC has outlined its objectives as research related to optimizing 
the effectiveness of the programmes, providing a forum for 
the active involvement of academic and other scholars in the 
creation of appropriate educational programme and studying, 
promoting and experimenting with new techniques/technology 
that will increase the reach and/or effectiveness of educational 
communication. These objectives are sure to lead to development 
of content of excellent quality. However, a serious stocktaking of 
the current situation and a professional approach along with strong 
emphasis on production of educational films with relevant content 
will surely increase the TRP ratings of the VYAS channel and fulfill 
the Nation’s goal of quality education to all for enhanced civic 
participation, cultural creativity, and economic productivity by 
developing students, citizens, and a workforce that is continually 
engaged in knowledge creation, innovation, and participation in 
the learning society [9].                                                                                     
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TABLES:

Table 1: Table Showing Number of Films Telecast in a Two-Hour Slot

Number of films per two-hour slot 5 6 7 8 -
Frequency of slots 12 26 10 3 -
Total number of telecasts 60 156 70 24 310

Table 2: Table Showing Number of Times a Film was Telecast
Number of time a film was telecast Once Twice Thrice Four times
Number of films 147 67 4 5 223
Total number of telecasts 147 134 12 20 313

Table 3: Table Showing Number of Times a Film was Telecast

Theme Music/ 
dance Craft Culture Archi- 

tecture 
Painting/ 
sculpture Theatre Social issues total

Actual number 
of films 105 27 23 19 13 9 27 223

Number 
of times 
film shown 
(including 
repeats)

147 38 33 27 18 14 36 313

 


